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"l would feel more comfortable purchasing from an online
retailer who offers a wide range of payment methods than a
retailer who enly offers one payment option."

4% W Strongly Agree

H Agree
W Neither Agree
NorDisagree

M Disagree

OStrongly Disagree

LATITUDE



LATITUDE

% |

% ' !
Lo /5$$ ! A F

(%4

0% 5% 10% 15% 20% 25% 30%

Reputation of Retailer

Price

Look of Ecommerce Website

Ease of Use

Special Offers

Delivery Flexibility

Appearance on SERPs

Noneof the Above

(&4 0

! &4  I'4

-1#0 112



A
!
!
7* ! 3 A
+3AA, ! 2 !
+2 Al, A
3 |
3 ! AG9
!
0 <
! # !
|
<
0C
! ?
. Cc 2 0$$4 D
A6

Web Search Volume: three wolf moon
Worldwide, Mar-Aug 2009

Categories: Science (25-50%), Entertainment (0-10%), Shopping (0-10'

Interest over time
Learm what these rumbers mean
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Wanta seamless multi-channel cffering W

Are less likely to buy as a result of poor service

Will look around for a bargain and are less loyalto
brands

Will pay full price for the right item
Expect more from retailers than they did
Feel like they have to spend less

Want consistent service and product
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